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From MediaRoad blog… 

Vision Document 2 

The MediaRoad Vision Paper on Future and Emerging Technologies for 
the Media Sector analyses six technological trends – Artificial 
Intelligence (AI), Immersive technologies, Blockchain, 5G, Internet of 
Things (IoT) and Convergence – and their impacts on media sectors, 
and provides policy recommendations aiming at ensuring positive 
consequences for our societies. 
 

Full piece available here. 

 
MediaRoad’s response to the Stakeholders’ Consultation on Horizon Europe  
Co-design 2021-2024 

On the 28th of June 2019, the European Union, in 
the preparation of the implementation of Horizon 
Europe, launched an online consultation to 
prepare a ‘Strategic Plan’ for Horizon Europe that 
will guide the work programmes and calls for 
proposals for Horizon Europe’s first four years 
(2021-2024). This post recaps MediaRoad’s 
response, generally asking for a more systematic 
presence of the media sector in Horizon Europe’s 
work programmes.   

Full piece available here. 

News

News from the institutions 

European Commission 
On September 10, President-elect Ursula 
von der Leyen presented her team and the 
new structure of the next European 

Commission. Of this team, three are 
especially important to highlight as for the 
expected impact of their activities on EU 
media innovation.  
 
Margrethe Vestager is Executive Vice-
President-designate for a Europe fit for the 

https://www.mediaroad.eu/wp-content/uploads/2019/10/Vision-Paper-2_Future-and-emerging-technologies-for-the-European-Media-Sector.pdf
https://www.mediaroad.eu/wp-content/uploads/2019/10/Vision-Paper-2_Future-and-emerging-technologies-for-the-European-Media-Sector.pdf
https://www.mediaroad.eu/archives/30694
https://www.mediaroad.eu/archives/30593
https://europa.eu/rapid/press-release_IP-19-5542_en.htm
https://ec.europa.eu/commission/sites/beta-political/files/mission-letter-margrethe-vestager_2019_en.pdf
https://ec.europa.eu/commission/sites/beta-political/files/mission-letter-margrethe-vestager_2019_en.pdf
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Digital Age. Her task will be to ensure that 
Europe fully grasps the potential of the 
digital age and strengthens its industry 
and innovation capacity, making markets 
work better for consumers, business and 
society. 
 
Silvie Goulard, as Commissioner-
designate for Internal Market, will work 
under Vestager’s guidance. Her tasks 
include for the next five years to put in 
place the right framework to allow Europe 
to make the most of the digital transition 
while enhancing Europe’s technological 
sovereignty. 
 
Mariya Gabriel, as Commissioner-
designate for Innovation and Youth, will 
work under Vestager’s guidance. Her 
mission letter highlights that Education, 
research and innovation will be essential to 
Europe’s competitiveness and ability to 
lead in the transition to a climate-neutral 
economy and new digital age. She should 
ensure swift agreement on and full 
implementation of the future Horizon 
Europe programme, to ensure that 
research, policy and economic priorities go 
hand in hand. She should promote 
creative industries as a catalyst for 
innovation, jobs and growth 
 

Portability 
On July 9, the European Audiovisual 
Observatory published a Report providing 
first feedback from the implementation of 
the Portability Regulation by free online 
video services. This implementation is led 
by public broadcasters. The main result is 
that it is too early to assess the impact of 
the regulation. However, a previously 
published Eurobarometer survey showed 
that the rules had brought significant 
benefits to Europeans.  
 

Creative sectors 
On August 5, Creative Europe published its 
2018 Monitoring Report. Creative Europe 
consists of 2 sub-programmes (MEDIA, 

which concerns the audiovisual value 
chain, and Culture) and a Cross-sectoral 
Strand. The Report assesses Creative 
Europe’s role in 2018 regarding the 
development and support of policy on the 
cultural and creative sectors, and to what 
extent they meet the overall objectives of 
Creative Europe, i.e. safeguarding cultural 
diversity and strengthening 
competitiveness. On August 28, the 
European Parliament's Committee on 
Culture and Education published a report 
authored by KEA European Affairs and 
PPMI on “Culture and creative sectors in 
the European Union – Key future 
developments, challenges and 
opportunities”. After an analysis of the 
state-of-play, it proposes scenarios on the 
future of these sectors, and derived policy 
recommendations. 

News from the industry 

Science|Business workshop on Europe’s 
content industries 
On July 17, Science|Business published the 
results of a workshop on Europe’s content 
industries: New opportunities for 
storytelling, funding and technology. The 
main results are calls for Europe to invest 
in new technologies, to support open 
standards and pan-European cooperation 
in digital media, to connect culture with 
technological innovation, to break up the 
silos and to confront anticompetitive 
practices. 
 

Euractiv & the new European 
Commission 
On July 25, Euractiv welcomed 
Commission President von der Leyen’s 
Political Guidelines for 2019-24: "A Union 
that strives for more. My agenda for 
Europe". They listed good news for the 
media sector as democracy and media are 
central to two of the 6 top priorities: #3 
'making Europe fit for digital age'; and #6 
'new push for European democracy'. 
Following the announcement of the new 

https://ec.europa.eu/commission/sites/beta-political/files/mission-letter-margrethe-vestager_2019_en.pdf
https://ec.europa.eu/commission/sites/beta-political/files/mission-letter-sylvie-goulard_en.pdf
https://ec.europa.eu/commission/sites/beta-political/files/mission-letter-sylvie-goulard_en.pdf
https://ec.europa.eu/commission/sites/beta-political/files/mission-letter-mariya-gabriel-2019_en.pdf
https://ec.europa.eu/commission/sites/beta-political/files/mission-letter-mariya-gabriel-2019_en.pdf
https://ec.europa.eu/digital-single-market/en/news/first-feedback-implementation-portability-regulation-free-online-video-services
https://ec.europa.eu/digital-single-market/en/news/portability-online-content-one-year
https://ec.europa.eu/programmes/creative-europe/content/creative-europe-publishes-2018-monitoring-report_en
http://www.europarl.europa.eu/thinktank/en/document.html?reference=IPOL_STU(2019)629203
https://sciencebusiness.net/report/europes-content-industries-new-opportunities-storytelling-funding-and-technology
https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailchi.mp%2F5a6d2704ebfc%2Feu-new-priorities-digital-democracy-to-converge-into-industrial-strategy-for-media-and-platforms%3Fe%3D227bf89565&data=02%7C01%7Cheritiana.ranaivoson%40imec.be%7C9a4efeff9db64bf4751c08d710d8b9ca%7Ca72d5a7225ee40f09bd1067cb5b770d4%7C0%7C0%7C636996395365265264&sdata=vg5cui3NgNtD%2FpCHOHx1KyjBoV8dXJ9FAi4ToAqbwwM%3D&reserved=0
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European Commission, Euractiv has 
identified on September 20 four ladies 
who may support a healthy digital 
ecosystem and media sector: Margrethe 
Vestager (Europe fit for the Digital Age), 
Sylvie Goulard (Internal Market), Mariya 
Gabriel (Innovation and Youth) and Věra 
Jourová (Values and Transparency). 
 

Journalism Trust Initiative 
The JTI aims at supporting journalism 
worthy of its name by rewarding 
compliance with ethical norms and 
professional best practices, through the 
development and implementation of 
signals for trustworthiness in the 
information space. The objective is to 
inform both human and algorithmic 
decision-making processes. To meet its 
objective, JTI has developed a CEN 
(European Committee for 
Standardization) Workshop Agreement 
(CWA). A call for consultation is open until 
October 18 for the general public and 
professional communities to submit their 
comments to the draft CWA. 
 

Voice assistants and (the lack of) privacy 
The Future Today Institute recaps the 
scandals raised this summer when 
contractors had reviewed voice recordings 
for Apple’s Siri, Amazon’s Alexa and 
Google’s Assistant. As a reaction to these 
scandals, these companies have 
committed to improving their protection 
of their users’ privacy 

News from the press 

Online Platforms 
Using beautiful infographics, Jack Nicas 
and Keith Collins demonstrate in the New 
York Times, how Apple has used its App 
Store to promote its apps at the expense of 
its competitors. For example, Before Apple 
Music arrived in the App Store, Spotify was 
for years the first result in searches for 
“music.” Shortly after Apple Music was 
added to the store on June 2016, it took the 

top spot. By then, Spotify had fallen to 
fourth place. It went down the results until 
23rd result at the end of 2018. At that point, 
Spotify complained to European 
regulators in March that Apple was 
abusing its role as the gatekeeper of the 
App Store. By April, and potentially, as a 
result, all but two of Apple’s apps 
disappeared from the top results for 
“music.” 
 

Video on Demand 
Netflix is facing a crisis of confidence, 
writes Julia Alexander in The Verge. Faced 
with the loss of US subscribers and 
licensed series such as Friends, the VoD 
service increasingly counts on 
international markets, original content 
and, somehow logically, on international 
content, even for US users. Justin Delépine 
in Alternatives Économiques (in French), 
reminds that online video is an 
environmental issue. They represent 80% 
of data traffic, which already consumes 
more energy than the production of digital 
hardware 
 

News aggregation 
News Corp will reportedly launch 'Knewz,' 
a news aggregation site, later this year 
writes Nick Bastone in Business Insider. It 
positions itself as a competitor to Google 
News and Facebook's social feed. Their 
claimed objective is for people to see a 
wide spectrum of news and views, from 
local, niche and national sources, without 
bent or bias. 

News from other research projects 

The Media Economics Programme by 
SMIT 
It is still possible to register for one or more 
Training courses of the Media Economics 
programme or to enrol for the full 
Postgraduate in Media Economics. Each 
training gives media professionals and 
media organisations the possibility to get 
ready to implement new technology, 

https://eur02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailchi.mp%2Fd8fd349d8a13%2Fspecial-issue-new-european-commission-hearings%3Fe%3D227bf89565&data=02%7C01%7Cheritiana.ranaivoson%40imec.be%7C219ee1340c84400a266008d73dbc4f6c%7Ca72d5a7225ee40f09bd1067cb5b770d4%7C0%7C0%7C637045751324201141&sdata=VXxifaFJxjYPLmXk5Jg4JE2QEhkbop0SI8%2FOebE8%2FOY%3D&reserved=0
https://www.cen.eu/news/workshops/Pages/WS-2019-013.aspx
https://us4.campaign-archive.com/?u=aa328e1f564f5fd404f866492&id=69d8b424c2
https://www.nytimes.com/interactive/2019/09/09/technology/apple-app-store-competition.html
https://www.nytimes.com/interactive/2019/09/09/technology/apple-app-store-competition.html
https://www.theverge.com/2019/7/18/20699037/netflix-earnings-report-q2-streaming-wars-disney-apple-warnermedia-international
https://www.businessinsider.com/news-corp-knewz-google-news-2019-8?IR=T
https://www.businessinsider.com/news-corp-knewz-google-news-2019-8?IR=T
http://smit.vub.ac.be/event/media-economics-programme-smit
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develop new processes and acquire new 
markets. 
 

Business models for journalism 
The Nieman Journalism Lab has published 
an interesting paper on the British 
newspapers The Guardian, which is now 

making money. It dissects how it has been 
able to reach such a result, by (i) making a 
majority of their revenue from digital 
sources; (ii) making a majority of their 
revenue from readers rather than 
advertising; (iii) achieving net growth, with 
revenues from digital rising more quickly 
than the fall from revenues from print.

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Disclaimer  

This publication reflects only the views of the author(s), and the European Commission cannot be held responsible 
for any use of the information contained therein. 

 

This project has received funding from the European Union's Horizon 2020 research and innovation 
programme under grant agreement No 761412 
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